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The mission of Northwestern Settlement is to disrupt generational poverty.  

 
How?  
 

-Northwestern Settlement nurtures, educates and inspires children and families 
across Chicago through a multi-layered platform of formal and informal education, 

social services, and the arts.  
 

- We focus our work on what we believe to be drivers related to poverty: isolation, 
negative influences, conflict management, decision making and consequences, 

and cooperative social skills.  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The mission of House In The Wood also ties to disruption of generational poverty.  
 

(disrupts isolation within city neighborhood, counters prevalent negative influences and generates excitement 
about STEM learning)  

 
How?  
 

-House In The Wood opens a door to a new world experience where children are surrounded by positive adult role 
models, learn social skills, personal responsibility, and ultimately become productive citizens.  

 
- At House In The Wood children engage in outdoor fun activities unavailable to them in the city; they meet 

personal growth challenges such as climbing that 50 foot oak tree, and become excited about learning biological 
and earth sciences through doing field experiments with water, forest, and critters.  They return to the city forever 

changed.  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House In The Wood Summer Camp 
END OF YEAR DATA: 2016-17 FY

407
CAMPERS

48
ZIP CODES 

SERVED

OF CAMPERS FIND
MORE POSITIVE ROLE

 MODELS IN PROGRAM
 THAN NEIGHBORHOOD

LEARNED BETTER
 DECISION MAKING 

AT CAMP

White
1%

Hispanic
8%

Asian American
1%

African American
91%

Pre

Post 68%

47%

SOCIAL/EMOTIONAL 
OUTCOMES

Teamwork

Responsibility

Problem Solving Confidence

Interest in Exploration

Independence 95%

98%

97%

97%

86%

55%

72%

49%

69%

52%

High Growth Some Growth

RACE/ETHNIC 
BREAKDOWN

44%

68%

OUTDOOR 
EDUCATION 

CURRICULUM

• Contextual Data  is derived from survey administered to all campers. 
• Social/Emotional outcomes are derived through a survey completed by each child enrolled in our residential camping and after school programs that is designed to measure 

change in key outcomes specifically chosen around mission and purpose of the Settlement. The survey was designed by Philber Research Associates, an independent firm 
nationally recognized as a leader in youth development research, for the American Camp Association.
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HITW Outdoor Education Program  
END OF YEAR DATA: 2016-17 FY

OEC NIGHTS AT CAMP

External Rowe

37

7

OEC SCHOOL 
PARTICIPANTS

2014 2015 2016 2017

9

7

5

3
4

9

3
2

Groups
Goal

OEC STUDENTS

External Rowe

354

163

ROWE OEC 
CURRICULUM 

ASSESSMENT SCORES

Pre Post

87%

52%

• Scholars who attend Outdoor Education programs are assessed on the key terms ad concepts of their sessions’  units of study. Outdoor Education Assessments are 
comprised of 8-14 (depending on grade level) short answer questions. 

• Results from these assessments demonstrate the knowledge gained by scholars during their time at HITW and provide valuable feedback for curriculum and instruction 
strengthening. 

OEC REVENUE

2014 2015 2016 2017

367925

257925240000

71000

$375,951

$266,901

$367,831

$189,803

Revenue
Goal
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EXTERNAL OEC 
CURRICULUM ASSESSMENTS

Pre Post

61%

38%



HITW Retreat Center
END OF YEAR DATA: 2016-17 FY

RETREAT NIGHTS

2014 2015 2016 2017

68

59

8282

RETREAT GROUPS

2014 2015 2016 2017

30

19

2525
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RETREAT REVENUE

2014 2015 2016 2017

140000
135000

130000

115000

138411

129353
122699

115581

Revenue Goal



House In The Wood Summer Camp
END OF YEAR DATA: 2016-17 FY
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HITW Summer Camp Parent Feedback Scores

0.00

1.00

2.00

3.00

4.00

Community & Parent Communication Parent - Staff Relationship Overall Satisfaction

3.06
2.88

3.75
3.883.91

OVERALL SATISFACTION WITH HITW SUMMER CAMP
Strongly Disagree (1), Disagree (2), Agree (3), Strongly Agree (4)

  HITW

 Overall, are you satisfied with the quality of the program? 3.07

 Are you satisfied with the care and nurturing your child receives? 3.04

 Are you satisfied with the education, activities, and foundation being laid for 
your child's later education? 3.07

 When registering your son/daughter, do you feel you received information that 
is needed and useful to prepare you and your child for summer camp? 3.07

Program Average 3.06

“House in the Wood gives my children a chance to 
gain independence in a safe environment. They’re 

always improving, so keep doing what you’re doing!”

• Parent surveys were emailed at the end of the summer camp term in both English and Spanish.  



Overall Neighbor/Parent  Satisfaction 
END OF YEAR DATA: 2016-17 FY
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Neighbor/Parent Satisfaction Results 

0.00

1.00

2.00

3.00

4.00

Community & Parent Communication Resources & Safety Parent - Staff Relationship Parent/Neighbor Involvement Overall Satisfaction

3.06
2.88

3.75
3.883.91 3.87

3.4667

3.9333
3.825

3.9333

2.87
3.0891

3.583.5886
3.7313 3.64

3.3837

3.733.76553.7775

3.3534

2.7983

3.33

3.6054
3.7212

3.3106

3.65513.6613.7136

After School Summer Adventure Food Pantry & Family Services Early Childhood Education Rowe Elementary ASC- Summer Trailblazers HITW Summer Camp

• This is the first year that we track parent feedback centrally. It provides baseline data on the parent’s perspective of our programs.  
• Survey consisted of approximately 20 questions provided in English and Spanish via online and paper form to obtain a larger response from our families. 



Overall HITW Program Budget 
Fiscal Year 18
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